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SUMMARY OF BILL:    Increases the monthly cell phone service charge 
from $1 to $1.50.  Reallocates the distribution of this service charge from the 
Tennessee Emergency Communications Board (TECB) to local Emergency 
Communications Districts (ECDs) from 25 percent to 65 percent. An additional 
five percent of the revenue generated will be distributed to the 50 lowest 
populated ECDs. 
 

ESTIMATED FISCAL IMPACT: 

 
  Increase State Revenue – $25,569,000/Emergency  
          Communications Fund/FY09-10  
          $28,763,000/Emergency  
          Communications Fund/FY10-11 
       Increase State Expenditures - $40,972,000/Emergency  
          Communications Fund/FY09-10 
        $46,092,000/Emergency  
          Communications Fund/FY10-11 
  
  Increase Local Revenue - $40,972,000/FY09-10 
         $46,092,000/FY10-11 
 
 Other Fiscal Impact – The increase in revenue and expenditures  

will increase each year as the number of cell phone subscribers 
grows.            

 
 Assumptions: 
 

• According to the Department of Commerce and Insurance, increasing 
the distribution from 25 percent to 65 percent and adding an additional 
five percent to low population ECDs will increase state expenditures 
$40,972,000 in FY09-10 and $46,092,000 in FY10-11. 

• Increasing the service charge from $1 to $1.50 will generate an increase 
in state revenue of $25,569,000 in FY09-10 and $28,763,000 in FY10-
11.   

• Local government revenue will increase $40,972,000 in FY09-10 and 
$46,092,000 in FY10-11 as a result of the reallocation. 
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• Revenue and expenditures will increase in FY10-11 as the number of 
cell phone subscribers increases. The Department estimates an increase 
of four percent in cell phone subscribers in FY10-11. 
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